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Domestic Tourism Likely Exceeded Pre-Pandemic
Levels, More Than Doubled from Golden Week 2022

During the Labor Day week-long holiday this May, China’s domestic tourist
numbers exceeded their previous 2019 peak by more than 40%. Going by
this precedent, we are projecting for domestic tourism numbers during
the eight-day Golden Week holiday to exceed 2019 levels by 10% and to
rebound by +104% from 2022 numbers.
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Consumer Confidence Likely to Have Curbed Holiday
Spending

Receipts-wise, we expect domestic spending per tourist to fall by 4% from
pre-pandemic levels, given downbeat consumer sentiment and a soft job
market. China’s latest Consumer Confidence Index has fallen to the same
levels as Q4 2022. Similarly, consumers’ willingness to spend remains
significantly below 2019 levels.

A Belated Tourism Boom for Southeast Asia

This Golden Week, we project that Chinese arrivals would improve to
around 60% of 2019 numbers. The moderate recovery, relative to China’s
domestic tourism, reflects the slower resumption of flight capacity
between the mainland and some ASEAN destinations as well as increased
budget-consciousness. At the same time, belt-tightening by Chinese
overseas travelers should help ASEAN hotspots gain market share at the
expense of long-haul destinations.

Spotlight on Thailand: A Strong Recovery On Hold

Since China’s reopening, mainland tourists had been slow to return to the
kingdom, ostensibly because of perceptions about safety. The Bangkok
shooting incident on 3rd October will likely compound these worries and
dampen an otherwise strong rebound in mainland arrivals in the coming
months. We expect some near-term impact to Chinese travel demand to
the kingdom, which would push back the envisaged rebound in total
arrivals. Total visitor numbers to Thailand in 2023 are still expected to
come in at a healthy 26mn (from our previous projection of 27mn), while
visitor arrivals in 2024 are likely to total 32mn (from the prior forecast of
34mn).
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High Expectations for First Golden Week Since
Reopening

China has its National Day week-long public holiday on 29t September to 6%
October this year. Also known as Golden Week, the period has reliably produced a
seasonal bump in consumer spending before the pandemic.

This year, the year-on-year jump in consumption is expected to be more
pronounced due to a low base, and also because this is the first Golden Week since
China’s reopening last December. Moreover, this holiday is unusually long, as it
combines the Mid-Autumn Festival with the National Day break into eight
consecutive days of public holidays, instead of the customary seven. This has
contributed to an increased willingness by holidaymakers to book longer overseas
trips.

Consumer-facing industries in mainland China and globally are hence banking on
the last major spurt of “revenge spending” to ratchet up activity, even amidst
sluggish consumer confidence.

So far, major long holidays since the reopening have corresponded with China’s
hotels & restaurants, transport and culture & sports sectors’ quarterly value-add
gaining as much as 18% y-o-y. The tourism-related industries accounted for around
7% of China’s GDP during pre-pandemic years. The recovery in tourism-related
sectors, which tend to be labor-intensive, has helped to cushion otherwise-soft
employment growth. The World Travel and Tourism Council estimates that the
industry in China would regain one in two jobs lost during the pandemic, and hire
11.5mn more workers this year.

Domestic Tourism Likely Exceeded Pre-
Pandemic Levels, More Than Doubled from
Golden Week 2022

This Golden Week, we expect China’s domestic traveler numbers and tourism
revenues to have exceeded pre-pandemic levels and more than doubled from the
same last year. However, we project that tourism revenue per person will remain
marginally lower than in 2019.

According to official statistics, Golden Week tourist numbers in China have fallen
for three consecutive years from 2020 to 2022. From their peak of 782mn person-
visits in 2019, it has slumped to 422mn person-visits last year, falling by 46% from
peak to trough.

Going by the rebound in domestic travel numbers during China’s long Labor Day
holiday this year, domestic travel volumes should exceed 2019 levels. This would
imply a more than doubling in travel numbers from the lows seen in 2022 (Figs 1
and 2).

During the Labor Day week-long holiday this May, China’s domestic tourist numbers
exceeded their previous 2019 peak by 41% to reach 274mn persons, a rebound of
71% from last year. Labor Day tourism revenues outperformed 2019 levels by a
smaller margin than tourist numbers, improving by 26%. Compared to Labor Day in
2022, tourism receipts rose 130%.

During this year’s Golden Week, the authorities reported inter-city transport ticket
bookings that are 11% higher than the same period in 2019. We are projecting
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domestic tourism numbers during the eight-day public holiday to exceed 2019
levels by 10% and to rebound by 104% from 2022 numbers.

Receipts-wise, we expect spending per tourist to fall by 4% from pre-pandemic
levels, given still-subdued economic and income conditions. During Labor Day 2023,
revenue per tourist came in 8% below pre-pandemic levels.

Our estimate for Golden Week translates to a healthy 138% bounce in total tourism
takings from last year’s Golden Week. This is an increase of 5% from 2019 levels.

Fig 1: Golden Week domestic tourist numbers are projected by Fig 2: Golden Week tourism revenues are expected improve
Maybank Research to have exceeded the 2019 peak by 10%, upon 2019 numbers by a milder 5% this year.
and doubled from 2022
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Subdued Consumer Confidence Likely to Have
Curbed Holiday Spending

While the rare eight-day Golden Week is likely to have spurred holidaymakers to
take longer trips, they are expected to be more cautious in their spending habits.
Official data from China’s National Bureau of Statistics (NBS) showed consumers
turning downbeat since the reopening (Figs 3 and 4). The overall Consumer
Confidence Index rose in the wake of reopening last December, but has since fallen
and hovered at 87 points in August 2023 - the same levels as Q4 2022. Similarly,
from the same survey, consumer’s willingness to spend in August this year was 20%
lower than that at the end of 2019.

A key reason for downbeat consumer sentiment has been the sluggish employment
market. A finer breakdown of NBS’ Consumer Confidence data showed that
consumers’ sentiment on employment had deteriorated to levels below that seen
during the Covid lockdowns in late-2022 (Fig 4). Their income expectations have
also ebbed significantly since early 2023.
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Fig 3: China’s Official Consumer Confidence Index and its Fig 4: Chinese Consumers Signal Deteriorating Confidence
Consumption Willingness Sub-Index Have Been Flagging About Their Employment and Income Prospects
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Source: CEIC, NBS Source: CEIC, NBS

The subdued sentiment is reflected in a pronounced willingness by Chinese
consumers to vacation within their country or home provinces. According to a poll
by iiMedia Research at the start of Golden Week, 69% of respondents said that they
would be spending their holiday touring their home province or local city. Another
30% said that they would be travelling to other provinces within China. Only 1%
said they had plans to travel overseas.

In terms of their willingness to spend, 41% of respondents surveyed by iiMedia
Research said they would opt for mid-range travel, while 33.4% said they would
choose low-cost options for lodging and dining out. Only a quarter of would-be
travellers said they would opt for high-end food and accommodation.

Chinese consumers’ cautious sentiment will hence temper the boost to overseas
travel destinations from this year’s Golden Week break.

Fig 5: Vast Majority of Chinese Consumers Surveyed Preferred Fig 6: Around 40% of Chinese Travelers Are Opting For Low
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A Belated Tourism Boom for Southeast Asia

Chinese tourist numbers to Southeast Asia have generally been climbing, but have
so far averaged only 42% of pre-pandemic levels (Table 1). The shortfall has been
keenly felt in Thailand, Vietnam and Malaysia, where tourism receipts from the
Chinese market accounted for 1% to 3% of GDP before the pandemic. For the Thai
tourism industry, in particular, the slow return of higher-spending visitors has
affected industry takings (Figs 7 and 8). We expect China tourist numbers to the
ASEAN-6 to fully recover to 2019 levels by end-2024.

This Golden Week, we project that Chinese arrivals would improve to around 60%
of 2019 numbers. The slower recovery, relative to China’s domestic tourism,
reflects the slower resumption of flight capacity between the mainland and some
ASEAN destinations (Fig 9) as well as increased budget-consciousness. At the same
time, belt-tightening by Chinese overseas travelers should help ASEAN hotspots
gain market share at the expense of long-haul destinations such as the Americas.

According to travel research firm ForwardKeys, Chinese outbound flight bookings
to the rest of Asia for Golden Week (booked by 15t September) have come in just
33% below 2019 levels. In other words, they have returned to two-thirds of previous
volumes. In particular, bookings to Malaysia have exceeded pre-pandemic peaks,
while those to Singapore were just 11% below 2019 volumes (Fig 10).

Table 1: China Monthly Arrivals to ASEAN Have Been
Markedly Below 2019 Levels

% of pre-

Person th As of pandemic
levels
Thailand 355.1 Aug 34.4%
Malaysia 115.2 May 47.4%
Indonesia 85.2 Aug 43.9%
Vietnam 212.3 Aug 44.0%
Singapore 214.5 Aug 54.0%
Philippines 31.66 Aug 18.5%
ASEAN-6* 1,084 Aug 41.9%

Source: CEIC, Maybank estimates.
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Fig 7: Thailand, Vietnam and Malaysia Derived Significant

Tourism Revenues from the China Market Pre-Pandemic

Fig 8: The Recovery in Thailand’s Tourism Receipts Have So
Far Lagged its Visitor Numbers
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Fig 9: Flight Capacity from China to Key Destinations Have

Resumed at a Varied Pace

Fig 10: China’s Outbound Flight Bookings for Golden Week
Have Exceeded 2019 Loads for Hong Kong, Macao and
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Numbers refer to flights between 29 September and 8 October, issued by 15
September 2023.
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Spotlight on Thailand: A Strong Recovery
On Hold?

Thailand’s tourism industry had been gearing up for a strong rebound in Chinese
arrivals since the government waived visa requirements for Chinese and Kazakh
travelers for five months until next February.

In 2019, China visitors accounted for 28% of all arrivals to Thailand. Since the
reopening, mainland tourists had been slow to return, ostensibly because of
perceptions about safety. A recent survey of Chinese consumers by travel
consultancy Dragon Trail found that Thailand was the only destination that saw a
decline in perceptions of safety: 51% of Chinese respondents rated Thailand as
“unsafe” in August 2023, up from 28% in Nov 2022.

Against this backdrop, the Bangkok shooting incident on 3™ October, where a
Chinese tourist and a Myanmar worker were killed, will likely compound these
worries and dampen an otherwise strong rebound in mainland arrivals in the
coming months. We expect some near-term impact to Chinese travel demand to
the kingdom, which would push back the envisaged rebound in total arrivals. Total
visitor numbers in 2023 are still expected to come in at a healthy 26mn (from our
previous projection of 27mn) while visitor numbers in 2024 are likely to come in at
32mn (from the prior forecast of 34mn).

Fig 11: In Travel Consultancy Dragon Trail’s Regular Survey of Mainland Consumers, the Proportion of Chinese
Respondents who Rated Thailand as “Unsafe” Rose from 28% in November 2022 to 51% in August 2023.
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Source: Chinese Traveler Sentiment Report September 2023, Dragon Trail.

What Next for China’s Consumption?

For China’s economy, after the “revenge spending” bump from Golden Week,
household consumption is unlikely to sustain its strong pace of growth. The soft
labor market will weigh on incomes, while economic uncertainty may increase
households’ propensity to save. Underlying economic momentum in the absence of
existing proactive policy support will likely remain fragile. We maintain our
forecast for GDP growth at 4.8% in 2023 and 4.4% in 2024.
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authorised recipient, you hereby tacitly acknowledge that the research reports from MST Retail Research are first produced in Thai and there is a time lag in the release of the translated
English version.

The disclosure of the survey result of the Thai Institute of Directors Association (“I0OD”) regarding corporate governance is made pursuant to the policy of the Office of the Securities and
Exchange Commission. The survey of the I0D is based on the information of a company listed on the Stock Exchange of Thailand and the market for Alternative Investment disclosed to the
public and able to be accessed by a general public investor. The result, therefore, is from the perspective of a third party. It is not an evaluation of operation and is not based on inside
information. The survey result is as of the date appearing in the Corporate Governance Report of Thai Listed Companies. As a result, the survey may be changed after that date. MST does
not confirm nor certify the accuracy of such survey result.

The disclosure of the Anti-Corruption Progress Indicators of a listed company on the Stock Exchange of Thailand, which is assessed by Thaipat Institute, is made in order to comply with the
policy and sustainable development plan for the listed companies of the Office of the Securities and Exchange Commission. Thaipat Institute made this assessment based on the information
received from the listed company, as stipulated in the form for the assessment of Anti-corruption which refers to the Annual Registration Statement (Form 56-1), Annual Report (Form 56-2),
or other relevant documents or reports of such listed company. The assessment result is therefore made from the perspective of Thaipat Institute that is a third party. It is not an assessment
of operation and is not based on any inside information. Since this assessment is only the assessment result as of the date appearing in the assessment result, it may be changed after that
date or when there is any change to the relevant information. Nevertheless, MST does not confirm, verify, or certify the accuracy and completeness of the assessment result.

us

This third-party research report is distributed in the United States (“US”) to Major US Institutional Investors (as defined in Rule 15a-6 under the Securities Exchange Act of 1934, as amended)
only by Wedbush Securities Inc. (“Wedbush”), a broker-dealer registered in the US (registered under Section 15 of the Securities Exchange Act of 1934, as amended). All responsibility for the
distribution of this report by Wedbush in the US shall be borne by Wedbush. This report is not directed at you if Wedbush is prohibited or restricted by any legislation or regulation in any
jurisdiction from making it available to you. You should satisfy yourself before reading it that Wedbush is permitted to provide research material concerning investments to you under relevant
legislation and regulations. All U.S. persons receiving and/or accessing this report and wishing to effect transactions in any security mentioned within must do so with: Wedbush Securities
Inc. 1000 Wilshire Blvd, Los Angeles, California 90017, +1 (646) 604-4232 and not with the issuer of this report.
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UK

This document is being distributed by Maybank Securities (London) Ltd (“MSUK”) which is authorized and regulated, by the Financial Conduct Authority and is for Informational Purposes only.
This document is not intended for distribution to anyone defined as a Retail Client under the Financial Services and Markets Act 2000 within the UK. Any inclusion of a third party link is for
the recipients convenience only, and that the firm does not take any responsibility for its comments or accuracy, and that access to such links is at the individuals own risk. Nothing in this
report should be considered as constituting legal, accounting or tax advice, and that for accurate guidance recipients should consult with their own independent tax advisers.

DISCLOSURES

Legal Entities Disclosures

Malaysia: This report is issued and distributed in Malaysia by Maybank Investment Bank Berhad (15938- H) which is a Participating Organization of Bursa Malaysia Berhad and a holder of
Capital Markets and Services License issued by the Securities Commission in Malaysia. Singapore: This report is distributed in Singapore by MRPL (Co. Reg No 198700034E) which is regulated
by the Monetary Authority of Singapore. Indonesia: PT Maybank Sekuritas Indonesia (“PTMSI”) (Reg. No. KEP-251/PM/1992) is a member of the Indonesia Stock Exchange and is regulated by
the Financial Services Authority (Indonesia). Thailand: MST (Reg. No.0107545000314) is a member of the Stock Exchange of Thailand and is regulated by the Ministry of Finance and the
Securities and Exchange Commission. Philippines: Maybank Securities Inc (Reg. No.01-2004-00019) is a member of the Philippines Stock Exchange and is regulated by the Securities and
Exchange Commission. Vietnam: Maybank Securities Limited (License Number: 117/GP-UBCK) is licensed under the State Securities Commission of Vietnam. Hong Kong: MIB Securities (Hong
Kong) Limited (Central Entity No AAD284) is regulated by the Securities and Futures Commission. India: MIB Securities India Private Limited (“MIBSI”) is a participant of the National Stock
Exchange of India Limited and the Bombay Stock Exchange and is regulated by Securities and Exchange Board of India (“SEBI”) (Reg. No. INZ000010538). MIBSI is also registered with SEBI as
Category 1 Merchant Banker (Reg. No. INM 000011708) and as Research Analyst (Reg No: INH000000057). UK: Maybank Securities (London) Ltd (Reg No 2377538) is authorized and regulated
by the Financial Conduct Authority.

Disclosure of Interest

Malaysia: Maybank IBG and its Representatives may from time to time have positions or be materially interested in the securities referred to herein and may further act as market maker or
may have assumed an underwriting commitment or deal with such securities and may also perform or seek to perform investment banking services, advisory and other services for or relating
to those companies.

Singapore: As of 5 October 2023, Maybank Research Pte. Ltd. and the covering analyst do not have any interest in any companies recommended in this research report.

Thailand: MST may have a business relationship with or may possibly be an issuer of derivative warrants on the securities /companies mentioned in the research report. Therefore, Investors
should exercise their own judgment before making any investment decisions. MST, its associates, directors, connected parties and/or employees may from time to time have interests and/or
underwriting commitments in the securities mentioned in this report.

Hong Kong: As of 5 October 2023, MIB Securities (Hong Kong) Limited and the authoring analyst do not have any interest in any companies recommended in this research report.

India: As of 5 October 2023, and at the end of the month immediately preceding the date of publication of the research report, MIBSI, authoring analyst or their associate / relative does not
hold any financial interest or any actual or beneficial ownership in any shares or having any conflict of interest in the subject companies except as otherwise disclosed in the research report.

In the past twelve months MIBSI and authoring analyst or their associate did not receive any compensation or other benefits from the subject companies or third party in connection with the
research report on any account what so ever except as otherwise disclosed in the research report.

Maybank IBG may have, within the last three years, served as manager or co-manager of a public offering of securities for, or currently may make a primary market in issues of, any or all of
the entities mentioned in this report or may be providing, or have provided within the previous 12 months, significant advice or investment services in relation to the investment concerned
or a related investment and may receive compensation for the services provided from the companies covered in this report.

OTHERS
Analyst Certification of Independence

The views expressed in this research report accurately reflect the analyst’s personal views about any and all of the subject securities or issuers; and no part of the research analyst’s
compensation was, is or will be, directly or indirectly, related to the specific recommendations or views expressed in the report.

Reminder

Structured securities are complex instruments, typically involve a high degree of risk and are intended for sale only to sophisticated investors who are capable of understanding and assuming
the risks involved. The market value of any structured security may be affected by changes in economic, financial and political factors (including, but not limited to, spot and forward
interest and exchange rates), time to maturity, market conditions and volatility and the credit quality of any issuer or reference issuer. Any investor interested in purchasing a structured
product should conduct its own analysis of the product and consult with its own professional advisers as to the risks involved in making such a purchase.

No part of this material may be copied, photocopied or duplicated in any form by any means or redistributed without the prior consent of Maybank IBG.

Definition of Ratings

Maybank IBG Research uses the following rating system

BUY Return is expected to be above 10% in the next 12 months (including dividends)
HOLD Return is expected to be between 0% to 10% in the next 12 months (including dividends)
SELL Return is expected to be below 0% in the next 12 months (including dividends)

Applicability of Ratings
The respective analyst maintains a coverage universe of stocks, the list of which may be adjusted according to needs. Investment ratings are only applicable

to the stocks which form part of the coverage universe. Reports on companies which are not part of the coverage do not carry investment ratings as we do
not actively follow developments in these companies.
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